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Primary Dimension: Social Network

Secondary dimension

Social Network 7 Sessions 7 £ Pageviews o
1. Facebook 1,076 (86.70%) 2416 (88.30%)
2. Twitter 103 (8.30%) 181 (6.62%)
3. deviantART 45 (3.63%) 109 (3.98%)
4. LibraryThing & (0.48%) 12 (0.44%)
5. Blogger 4 (0.32%) 8 (D.29%)
6. Linkedin 2 (0.16%) 3 (0.11%)
7. Pinterest 2 (0.6%) 3 (0.11%)
8. WordPress 2 (0.16%) 2 (0.07%)
9. Google+ 1 (0.08%) 2 (0.07%)
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